Approved: February 20, 2006
Date

MINUTES OF THE SENATE UTILITIES COMMITTEE

The meeting was called to order by Chairman Jay Emler at 9:30 A.M. on February 16, in Room 526-S of
the Capitol.

Committee members absent:

Committee staff present: Athena Andaya, Kansas Legislative Research Department
Raney Gilliland, Kansas Legislative Research Department
Bruce Kinzie, Revisor of Statutes’ Office
Ann McMorris, Committee Secretary

Conferees appearing before the committee: Rep. Carl Krehbiel

Others in attendance: See attached list

Chair opened hearing on
HB 2599 - Unsolicited consumer faxes; no-fax list

Proponents:
Rep. Carl Krehbiel felt that Kansas could do something to stop spam messages and his suggestion was to

amend HB 2599 by putting penalties on meeting organizers who sell email address lists to vendors.
(Attachment 1)

Rep. Tom Sloan submitted written testimony in favor of HB 2599 with attachments. (Attachment 2)

Opponents:
Doug Smith, Direct Marketing Association, submitted written testimony opposing HB 2599.

(Attachment 3)

The Chairman closed the hearing on HB 2599.

Chair opened for discussion and possible action on
SB 350 - Regulation of Telecommunications

Moved by Senator Taddiken, seconded by Senator Pyle, move SB 350 out favorably as amended. Motion
carried.

Approval of Minutes

Moved by Senator Reitz, seconded by Senator Petersen, to approve the minutes of the meetings of the Senate
Utilities Committee held on February 14. 2006 and February 15, 2006.

Substitute Motion by Senator Francisco, seconded by Senator Lee, to insert language into the minutes of
February 14, 2006 further defining the “stand alone” residential and small business lines by adding “including
long distance” as subject to price cap regulation. (4" paragraph under SB 350 heading). Motion carried.

Moved by Senator Petersen, seconded by Senator Pine, approve the minutes of the meetings of the Senate
Utilities Committee held on February 14, 2006 as corrected and February 15, 2006. Motion carried.

Adjournment.
Respectfully submitted
Ann McMorris, Secretary

Attachments -3

Unless specifically noted, the individual remarks recorded herein have not been transcribed verbatim. Individual remarks as reported herein have not been submitted to
the individuals appearing before the committee for editing or corrections. Page 1




SENATE UTILITIES COMMITTEE GUEST LIST

DATE: FEBRUARY 16, 2006

Name Representing
- Do Low W L
}Douc‘ Swa i RMJ&ES‘\"'% I!ASs'ao.
:K‘ s Qm f.v.é,f._p s d*é; &l
ﬁpdj_—_— /7. /AL,/»// 2o [
&7~ /’/ 7 Ve
V) [/JJ.V }__;-_,.Af o @/,I/-P
é € A 3 e

N \ AN A IRIN A

( nV.VA [ \\&Kv\!\\ \.]((\thc

% | Sooddo A
Dsic] Mev A
Foan e by AT
T em A KC <
o Ang s Lo Cox
At Lonmift lonile?
%”/ ' S%‘«/ /}éwe/v P“/ﬁm:z{if
W/ m/ ///ﬂfw \7 Loy Lomm, !r,r;‘_Fé’J,i?r
b(\{wg Ik



Testimony of Rep. Carl Krehbiel on HB 2599

Thank you Chairman Emler and members of the Committee. I appreciate the opportunity to
testify as a proponent of HB 2599, which passed the House on a vote of 112-12 on February 8,

2006.

This bill addresses certain unsolicited facsimile transmissions (“junk faxes™) and unsolicited
commercial emails (“spam”). My interest in this bill is primarily on the latter provision, and that
1s what I will address.

As more people rely on email for communications, spam has become not just an irritant, but a
time-consuming and costly plague. It is also a problem that so far has been impossible to solve,
as even federal “Can-Spam” legislation has proven to be completely ineffective. HB 2599 is not
an attempt to “‘end spam as we know it,” because that cannot be done.

However, it is possible to address certain niches in the spam problem in a manner that an
individual state can undertake. And every little bit helps.

HB 2599 addresses one specific spamming practice: dissemination of email addresses of
participants in a conference, seminar or meeting by the organizers, for commercial purposes,
without the explicit, “opt-in” consent of such participants.

On a number of occasions I have attended a conference, convention, seminar, or other meeting
that required an email address for registration. This can be a legitimate and useful practice for
communicating further information or new developments about an event to participants.
However, some event organizers “harvest” the registrants’ email addresses, and transmit them to
third parties, either by an outright sale, or as part of a package deal for vendors who pay a fee to
exhibit or present at an event. In subsequent weeks, I have been bombarded with spam from
some vendors. In one case, I followed the “unsubscribe” instructions in one such spam email,
and was directed to a web page for opting out that explicitly listed the organization that staged a
convention I had attended as the source from which the vendor obtained my email address.
Other members of the House Utilities Committee reported similar experiences when we
discussed this bill.

It would be a waste of our time to try to ban spam. But after talking to people who are more
knowledgeable about the legal aspects of this bill than I, T believe that the anti-spam provisions
in HB 2599 are something that the State of Kansas can realistically accomplish. If an
organization collects dues from persons in Kansas, then it is doing business in Kansas. And if it
collects a fee from persons in Kansas who attend an event it sponsors, then it is doing business in
Kansas. My understanding is that this provides a legal basis to address practices associated with
these business transactions under the Kansas Consumer Protection Act.

The House Utilities Committee modified the anti-spam provision by specifying that the
provision applies to “use for commercial purposes.” We wanted to make sure that the bill would
apply to spam, while avoiding the unintended consequence of including conference participants

Senate Utilities Committee
February 16, 2006
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who compiled a list of email addresses in order to exchange information pertaining to the
conference, or just stay in contact.

Again, I am making no claim that passage of this bill will stop spam. But every little bit helps,
—and HB 2599 would enable Kansans to fight back against one specific cause of spam that it is

realistic for an individual state to address.

Thank you for your consideration of HB 2599.



Testimony on HB 2599 — Unsolicited Fax Transmissions
From Rep. Tom Sloan, proponent

February 16, 2006 Senate Utilities Committee

Mr. Chairman, Members of the Committee: HB 2599 provides a means by which persons
with fax machines in their homes can stop unwanted messages from coming through.
Aside from the wasted paper and ink, there is the hassle of dealing with vendors with
whom you have no relationship nor interest in developing one.

The bill is patterned on the “Do Not Call” legislation that we passed several years ago to
stop unwanted telephone solicitations. The Attorney General is authorized to contract
with a national or regional vendor to compile and maintain a list of telephone numbers to
which unsolicited faxes should not be sent. The Attorney General is authorized to charge
fees to persons acquiring the “Do Not Fax” list as a means of paying for the program. In
addition, the Attorney General is authorized to seek penalties, including financial, from
persons who violate the “Do Not Fax™ list.

The “Do Not Call” legislation has been very successful, and is maintained as part of a
national Do Not Call list. I envision the Kansas “Do Not Fax™ program will also become
part of a national listing.

By law, each unsolicited fax must have a telephone number printed that if called will
automatically remove your fax number from their dialing list. Thave called every time
an unsolicited fax has arrived at my home. Many times multiple faxes have been sent the
same day from the same originating number. More importantly, the number of
unsolicited faxes that arrive on my machine each week do not decline. Whether the
sender simply acquires new “sending” numbers or the list of receiving fax numbers is
sold to other broadcast faxers is immaterial. Rather than the burden, and apparently
never ending burden, to halt the inflow of unsolicited faxes being on the person receiving
the material, I believe that the responsibility should be on the sender to ensure that only
people wanting information receive it.

I do not pretend that unsolicited faxes are nearly as disruptive as unsolicited telephone
calls, but they do intrude on one’s home and they do cost citizens money. Because this
program is modeled on the existing unwanted telephone solicitation program, it should be
relatively easy and inexpensive to implement. It is important to note that no specific
vendor is specified in the bill to administer the program on behalf of the state. That
decision will be made by the Attorney General. Ihave been told by the A.G.’s staff that
they support this bill.

Thank you for your attention and consideration. Iregret that I am in House Utilities
Committee instead of appearing before you. Please contact me if you have questions.

Senate Utilities Committee
February 16, 2006
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Blue Horseshoe Whisper Letter

“Pgapt... Blue Horseshoe Likes: Neutron Enterprises inc. (OTCBE:NTRN)"

January 20U6

Issue 40
—  INVESTORS WILL SOON DISCOVER THIS BRIGHT YOUNG COMPANY AS IT's HUGE

OUTDOOR SCREENS LIGHT UP AT SUPERBOWIL EVENTS IN DETROIT FTHIS WEEK!

If you want to see some-of the world's leading technology
un display soun, yuu shuuld head fo Detruit and Super Bowl
XL, It's not just about the fuotball anymore. It's about the tech-
nolugy - stuff that works in the real world, not just at trade
shows. That's what makes the modern Super Bowl experience
one of the US's top destinations

Even better for you, it's there in Detroit that you'll really
get a good liok ot the wutting-=dge stuff that-Neutren Enter-
prisas (NTRN) is up Io Becsuse events leading up to Super
Bowl XL will be the stuge for some NTRN's mosi ad-
vahced technolagy. 7

NTRN will provide two L.ED. full motion and full sound
screens strategically fucated in downtown Detroit at Fuotball
Fan Fest and Mutuwn Winter Blast, twwo pre-Super Bowl
events that run from January 28t to February Sth, 2006,

The huge crystal-clear NTRN screens and ther booming
sound systems wall bs used by advertisers who are targeting
the wealthy fons who'll be in Detroit that week- You'll be able
fo find the massive NTRN setups for all the world to see
mounted on the Pantchartiain Hotel fating Cobo Hall in order
o maximize the viewing evperience during these premier
events.

And you bet, where there's a TV screen there will be ad-
vertisers. That's why the vrganizers chuse NTRN.

But being chosen for the Super Bowl was just the
latest in a spate of good news for NTRN. In mid January

Coza-Cola {that's Ceke te you and me) selected NTRN's ~

Glo-Mation product fer a pilot test in Europe.

Glo-Mation is wild I{'s like elevator TV advertismng on
sterolds. And the whole woild notieed that Coke is playing
with it Here's what Glo-Mation is - 1T's an ultra-thin piece of
vinyl that kghts up and animates. If's driven by something
called glectroluminescent technology. '

Coke will use NTRN's Glo-Mation sheets un-and near its
shelf space where Glo-Mation will tease cunsumers with sales
pitches for Coke products. And, because Glu-Mation is su
unique it enhances Coke's brand because the venerable At-
lana coft drink maker is associated with something so cutting
edge and memorable.

Neutron Enterprises-inc.
OTCBE:NTRN
Shares-tssued: 45,680,000
Recent Price: $2.80

Price Farget: $6.10

Rating: Strong Buy
Website: www dsbnglobal . com

By the way, Sony Ericsson selected Glo-Mation for a test
o market its new W30 Watkman mobile phone in Europe.
Nestle plans fo test Glo-Mation as well.

But, if you want to see the futuie your have 1o go to China
Yes, is population is 1.3 billion, but the truth is there are anly
about 300 million active consumers ~ of course, that's the
same as having a market that is represented by every man

* wuman and child in the US - So, it showldn't surprise you that a

smart firnt ike NTRN has its Far East headquarters in Shang-
hal, which 15 Asia's booming rew finanaial capital
The Chinece — the Japanese and Koreans too - will go
nuls for Glo-Mation. Remember, this is a business culture that
lights up the sides of 5D-story building with advertising. It's a
go-gp scciety m which just abolt everyone has two cell
phones and Internet cafes are packed 24 hours a day
Glo-Matien s going o be huge in China. Mega huge. And
what's big in Chima should flood NTRN with a wave of profits
Think about 1936 for a geeond Huw many people really
had cell phunes back then, or the cutting edge dial-up Internet
in their homes . cuuld you even imagine HDTY or sleek ittle
digital cameras or iPods... heck, in 1996 only super com-
uters costing millions of dollars had'the 20 emabvtes of mem-
ory thal comes standard with loday's least expensive 1Pod.
The world changes — maybe too fast sometimes - but
please, when you're walking down the aisle of your gro-

* eery stere 10 years from haw, dan't Task baek at 2006 and

think, ‘Man, who would have thought pieses of vinyl waould
tule the world | had a chance to get inon it”, NEUTRON
ENTERPRISES (NTRN) is still priced attractively. Take a pusi-
tiun it in today and stake vut yuur bright slice of the future

To request not to receive future faxes from Blue Horseshoe Whisper Letter please call (BOD) 619-6305

Blue Hotzeshae Whisper Letter, which i distributed by Pathfinder Marleting Ine. (Pathtindat), provides financial and general public relation. neivices
for small and micra-cap campanies. Infarmation cancerning the <ubjecte af thi repatt was gathered fram ouices generally deemed 1eliable, and imay
include informatian publicly diselased by the subject or information pravided by shareholders, consultants and athers, same of which they may have
ubtained directly from the subject by reason of their relativnship therewith, The infurmation contained herein is not guaranteed to be accurate and
should not be considered all inclugive.  Pathiinder is nut a securities brokar, investment advisur or tinancial analyst, The securities discussed hergin
are for high sk individuals anly and nat the general public. All material is for infermational purposes only and should not be constiued as an offer o
solicitation to buy or sell securities. You should seek professional advice frem a registered financial adviser before you do anything relared with buying
ar selling stocks, Readars are cautiared not ta place reliance an forward laoking statements that sugqqgest future results tince they are bazed on az-
sumptione and etpectations that invalve ricks and uncertainties. A company’s actual results could differ matesially fiom thoce desciibed in any for-
ward looking statements. Pathfinder was paid $200,000 fur the distribution of this report. These fees were paid by Gemini Mavket News, Inc., who
paid the fees un biehalt of certain sharchulders of the subject companies. Pathfinder vwns nu shaies in the above protiled company and has been cum-
pensated in cash only. Gemini Market News, Inc.'s affiliates, officers, directois or employees may pwn shares of the companies described herein and in
that event intend to sell said shares.
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—cocks Daily Super HOT-STOCK-PICK.

Alerting the street about today’'s Hottest Growth Stock Opportunities!

2:4pm p. 1

OTC:KLGE approved for electronic trading!

Investors can NOW buy KLGE

stock from any o

Klegg Electronics Mini MP3 Player
of the Town!

is the Talk

EARLY-STAGE Investment Opportunity!

OTC KLGE has recently been approved for DTC & electronic
frading! KLGE has just been approved for DTCI Investors can
NOW buy stock from any online rading platform; Amern-trade,
Scotl-irade, E-Trade and any other electronic infernet irading

forml

MP3 Piayers are SUPER-HOT!

The MP3 player 15 the TOP DEVICE on the wish list for technology
savvy teens” stated Pat Stimpson, President of BMC, a marketing
censultant firm. "The vast majority of 12-24-year-olds prefer MP3
Players o radio, and over 25% of them say they plan fo purchase
a MP3 player during the next 12 months * Klegg recently introduced
the Klegg Mini — the world's smallest color display MP3 player — and
plans to unvell a five-gigabyle farge screen MP3 player in January.
MP3 plavers have risen fo the lop of the portable music category
with sales topping 27 million unils worldwide in 2004 with an

expected grow!h rate of 30% annually over the next five years

Kleggs mini MP3 player was designed to compete in this $40 billion a
year worldwide market against companies like Apple Computers and
their flagship IPOD MP3 player and others in this marketplace. The
worldwide MP3 player marketplace 15 ONLY in its infancy stage at the
present time_the MP3 player market is said to only be at 1/10" of its
estimated growth potential in the electronics sector, MP3 players,
RIGHT NOW _are one of the hottes! selling items worldwide!

The "Klegg Mini" is gaining worldwide recognition daily; it has been
redistribuied or reprinted in several different languages in the past 3
weeks. if you go to google com and key in the key word "KLEGG",
then you will find out for yourself! The Klegg Mint MP3 player 1s an
exciting newly released product that 1s just now being introduced 1o
the markelplace and 1s receiving coverage from thousands of technical
and financial websites worldwide including MSNBC, Market wire, elc.
Kleggs mini MP3 Player was recently featured on a NBC

online trading platform

Player
1 with
LCUIor Display

Screen

RE"‘-ENT NEWS REL FASES

Mager news r‘o,\.rerage‘

Paula Abdul becomes Klegg Electranics Face to the Warld
Marketing the KLEGG MINI MP3 Player!

Paula Abdul Aired on Ellen DeGenarse talking abou! the
KLEGG MINI MP3 Piayer!

Boxing Champion Suger Ray Leonard fo give-away
KLEGG MINI MP3 players on Nationally broadcast "The
Contender” following the NFL Pro Bow! on ESPN!

Paula Abdul features the KLEGG MINI on
ENTERTAINMENT TONIGHT, Insider and picked up by
NBC!

NBA World Champion “‘A.C. GREEN" of the
joins Klegg slar studded line up!

LA Lakers

Verne Troyer "MINI ME" in Auslin Powers to marke! the
KLEGG MINI!

Kegg Electronics to present the KLEGG MINI at the Golden
Globes Awards!

KLEGG MINI showcased at
Elactronics Show!

the 2006 Consumer

Klega Elactronice featurad on CBS with Gift Bag
Corporation as a fealured giftin celebrily gift bags!

KLEGG MINI and Apples IPOD featured on NBC!
Compare prices; IPOD $299.00 - Klegg Mini $79.95

KLEGG MINI unveiled at the HBO LUXURY LOUNGE
Comedy Festvall

CALL YOUR BROKER,

uly{ s J‘Jt 0T an laveskient haner, Sleckbroker, Rroker Dealer, qu‘ al Amalys! ar a Drofessional Fm ! Adviaer of any hind Th

CHECK IT OUT!
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We are pleased to introduec you to MISN, a
speculative Special Situalion that, in our ()p:: jon,
hias substantial upside ﬁ@ieﬂﬁft
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MEM Financial Solutions (Pink Sheets: MESN) 15 a
consolidated, full service mortgage brokerage company
founded by the president & CEO, Mark Elliou Ml cod
i June of 1999 The Company 8 on the wmove in a major
wity, I 2005, MESN acquired new office space in
Scheneetady, NY, which is a signilicant step o become a
leader in the Mortpage Brokerage Industry. This new
21,000 sq.01. space nlluwcd the company 1o combine all

ler i ul m!l ‘,n(:b!ia mm.l w da‘.e{! l25-=-} 50
fcw cﬁu}ioth inn 20006, 1he building will also become
the home of ihe newly acquired title company, T.and
Research Solutions, which will handle all of the loan
closing and title respongibihties in all states m which

MEM conducts busingss.

MEM Financial Selutions is working lo become licensed
in all states i 2006, The company has plany io expediie
this procedure by sceking mergers wiih Twger morlgage
companies that are already licensed in every other state.

'IT-M hopes to achieve one nt its main goals ot being

hécmzm one of Eh»a‘ la aneung i7d
l ]

companics in the United Staics. Their L.ummim.d and
iighiy quahfied management team 13 working dilipentiy

to bring substantial shareholder value to the company

[y

MEM VFinancial Solutions, Inc.
Pink Sheets: MFSN
Current Price: $0.60

100219 130

aAr 3
A2 0 LALLGEA dfpe &2

Om Jan 242006 MEM F

that ag of Decenrber 31, 2005 ihe Company had surpassed
1ts expectations of ioan voiume by over 3b5.UUU 000, The
grosy loan volume for 2005 of $55 490,000 is a record
Sfor MEM Linancial Solutions, versus $50,290,000 for

2004, nearly an 11% imcrease!

Turthermore, the Company has implemenied a new loan
handling sofiware sysicm that will revolutionize the
underwriting process by instantly fiitermg through the database
and choosing the best bank for the job. The system will eredil
prade, approve, issue commitinent letters, price the loan and

sondition lists. The system will remove the need for

erively friphe the bottom
1.

firie io the eampany 25 MEM will be paying hourly waged

marketing represeniatives 1o wiite and close loans instcad of

paying high commissions to loan officers. All pricing can be
comtrolled by wmanagement and ultimately the loans will be
closed by the (elemarketing stafl at a [raction of the

$8 14,-
"‘f Addresses hﬂmmﬂ[_,, high growth morigage indusivy
+ TRecord revenues projected to continue

Utilizing latest soltware will triple bottom line
Adding 125+ employees in 2006

Centralized ollice ensures maximum elliciencies

Y ¥ ¥

hig i clearly an exciting opportunity to paiticipats i a well-
muaged, cificieniiy-run company thai is positioncd 1o become
a feading force in the ngh growth mortpapge industry. MTSN's
relatively small foat and sirong lundamentals suggest that
share price appreciation could be swill and high!

OTC Alert is not licensed by any gavernmental or regulatory agencics and is NOT a Registered Investment Advisor, Financial Planning Service or a Stack Brokerage Firm
and in accordance with such, OTC Alert 1s not offering investment advice or prometing any investment strategics OTC Alert IS NOT OFFERING SECURITIES FOR SALE
OR SOLICITATION OF ANY OFFER TO BUY OR SELL SECURITIES. This stock advertisement or e-mail alert contains or incorporates by reference” forward-looking
statements,” including certan infarmation with respect to plans and stratcgics of the featurcd company. As such, any statements containcd herein or incorporatcd herein by
reference that are not statements of histerical fact may be deemed te be forward-loaking statements. Without hmiting the forcgoing the wards * bchwc{s) “anticipates),”

wou uoa

“plan(s),” “expeel(s),” "project(s)”, “forecast(s) “will," “eskmate(s),

forward-lo &shtemems invoke risk and-uncertainties that may cause the Company's actual results to differ matenally from such forward-looking statements. To be

removed, Gall 1-800-958-1781 “"-\)

understand(s)” or that by statements indicating certain achions “may,” “could,” or “might” occur  and
similar expressions which are infended to identify forward-looking statements. There are a number of important factors that could cause actual events or actual results of
the Companies profiled herem Yo differ materially from these forecasts and projections as indicated by such forward-looking stalements. Statements that are not strictly
historical are "forward-looking” within the meaning of the Safe Harbor Clause of the Private Securilies Litigation Reform Act of 1995 lhwestors are cautioned that such
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Direct Marketing Association

TESTIMONY
SENATE UTILITIES COMMITTEE
HOUSE BILL NO. 2599
February 16, 2006

Dear Chairman Emler and Honorable Members of the Senate Ultilities Committee:

Thank you for the opportunity to submit these written comments to you this morning. My name
1s Doug Smith. I appear on behalf of the Direct Marketing Association (DMA), which serves as
a professional trade association for direct marketers. The DMA is the oldest and largest national
trade association, serving the direct marketing industry since 1917,

We oppose House Bill No 2599 which relates to unsolicited facsimile transmissions.

In 2005 the United States Congress created the “Junk Fax Prevention Act” (JFPA) which
President Bush signed into law on July 9, 2005. The JFPA amends the Telephone Consumer
Protection Act (TCPA) by permitting businesses to send unsolicited fax advertisements to
consumers and business only if they have an established business relationship. The Act also
requires the communication to contain certain elements, such as a provision to allow the
consumer to opt out, notice and contact information.

The Junk Fax Prevention Act mandates that the Federal Communications Commission, the
regulatory body with authority over the TCPA, to adopt rules and regulations. The regulations to
implement the Act are to be in place by April of 2006.

We believe that House Bill No. 2599 is a duplication of effort at this time and urge the
Committee to hold off action until the FCC is able to get the new law up and running.

Thank you for your consideration.

The DMA did not appear on this issue in the House Utilities Committee because the DMA had
not developed a position on this legislation, as they have been focusing their efforts on the new
federal law and the rule making process in Washington D.C.

Senate Utilities Committee
February 16, 2006
Attachment 3-1



